Marketing and
Communication for
Non-Profit Organizations

Strengthen your digital presence.
Engage communities effectively.

Amplify social impact.
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1. Marketing and Com munication for Non-Profit Organizations

Effective communication drives
meaningful engagement

Nonprofit organisations rely on strong communication strategies to raise awareness, mobilise
communities, and build lasting relationships with supporters, partners, and beneficiaries.

In today’s digital environment, organisations must go beyond traditional outreach methods.
They need structured digital marketing strategies that allow them to reach the right audiences,
communicate their mission clearly, and measure engagement effectively.

The Marketing and Communication for Non-Profit Organizations course focuses on
developing the knowledge and practical skills required to design and implement digital
marketing strategies tailored to nonprofit organisations. Participants explore how to use
digital tools and communication platforms to strengthen engagement and expand their

organisation’s reach.

Participants learn how to build impactful digital campaigns, optimise online visibility, and
analyse marketing data to improve communication performance.

Why Marketing and
Communication Matter

Without structured marketing and
communication strategies, organisations
often experience:

+ Limited visibility for nonprofit initiatives
and programs

« Difficulty reaching and engaging target
audiences

+ Ineffective use of digital communication
channels

* Limited insightinto audience
engagement and campaign
performance

This course helps nonprofit professionals
develop the capabilities needed to build
effective digital communication strategies
that strengthen community engagement
and increase organisational impact.

The result:

Programme Overview

The course focuses on developing practical
digital marketing strategies aligned with
the mission and goals of nonprofit
organisations.

Participants explore how to:
* Develop digital marketing strategies

tailored to nonprofit organisations

+ Optimise websites and online content
for search engine visibility

+ Create engaging social media
campaigns

+ Analyse digital marketing performance
and audience engagement

* Use email and content marketing to
build relationships with communities

Stronger digital presence. More effective communication. Greater community engagement.



2. Marketing and Communication for Non-Profit Organizations

What this programme
prepares you to do

This course equips nonprofit professionals with the practical frameworks needed to design
and manage digital marketing and communication strategies effectively.

Participants develop the ability to communicate their organisation’s mission clearly,
engage audiences through digital platforms, and use data insights to improve
communication performance.

What the Course Covers Flexible Delivery

* Developing comprehensive digital * As standalone professional training
marketing strategies for nonprofit

T * As part of full nonprofit sector
organisations

development pathways
* Optimising websites and digital

) e Online or Face to Face
content for search engines

* Creating engaging and impactful
social media campaigns
* Analysing digital marketing data to

measure engagement and improve
performance

* Implementing email marketing and
content marketing strategies

Programme Details

2 Days 10 Hours Practitioner Instructor-led
training
Maximus Academy

Maximus Academy provides professional training designed to strengthen the capabilities of
organisations working across nonprofit and social impact sectors.

Our programmes support organisations in improving communication, expanding outreach,
and increasing the positive impact of their initiatives within communities.

Delivered by subject-matter experts with practical experience in
nonprofit communication and digital marketing.

Delivered by




3. Marketing and Communication for Non-Profit Organizations

COCREATE TO ACTIVATE™

CoCreate to Activate™ is Maximus Academy’s four-step method for
building skills that last—not just in the classroom, but inside real
organisations operating in fast-moving, high- demand sectors across
the region.

Turning capability into national outcomes.

ASSESS

Understand the real
operating world

DESIGN

Build training
that fits the sector

DELIVER
Teach through Saudi SMEs
and practitioners

SUSTAIN

Embed the change inside
organisations

What this Ensures

e Skills that match global
industry demands, not generic
international templates.

* Immediate operational impact,
because training is built around
real sector challenges.

® |asting organisational capability
through the adoption of performance-
driven tools and behaviours.

It is the difference between
training individuals and
equipping an entire workforce
with the capabilities to perform,
adapt, and deliver at scale.

Register for
the course

through the
QR code
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Training that fits your world

info@maximusacademy.com | +966 9200 31313 | maximusacademy.com
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